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Abstract : To identify the sentiment of text has been gain lot of popularity due to availability of huge amount of 

datasets,mainly on social networking sites of internet.Now a days sites like twitter,facebook generate large amount of 

data.Millions of people share their opinions on this sites.In this paper we will discuss about the existing approach of sentiment 

analysis of twitter dataset which will automatically give the result of the collected dataset in terms of negative,positive and 

neutral.And this will help to the companies who want to get the feedback about their products. 
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I.INTRODUCTION 

In this scientific era,internet provides huge amount of informortion.Most of the people share their opinions over internet with 

the help of some social networking sites in the form of some textual data. And this texual data is publically available over 

internet and has a great impact in building opinions about the users of social media. In this way one can find the others opinion 

by collecting and analyzing their reviews about different features of the product.And this will result into the best products ,one 

that meets their needs by comparing the one product,features,prize,size and quality etc. There are three types of sentiment 

analysis as followed: 

[1] Sentiment classification: It gives the sentiment polarity to classify entire text as either positive or negative. It usually works 
on document level. 

Eg, The dress was expensive but very nice.” 

[2].Feature based sentiment analysis: It works on sentence level to identify opinion bout entities present in the text. The 

sentiment analysis are analysed to entities in text. 

Eg.The photo has details but it is not clear. 

[3] Comparative sentence and relation analysis: 

It emphasies on similarities and differences of multiple entities. 

Eg,The products at local level re much cheaper than that of shopping mall. 

There are also two ways of expressing opinion in text as by author[1] follows: 

[1] Explicit sentiments: Direct way of showing the expression of the opinion about the subject  is the presence of explicit 

sentiment. 

Eg,Virat kholi played very well. 

[2]  Implicit sentiments: whenever any sentence gives opinion about, is implicit sentiments 

Eg, The flight depart on wrong time. 
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II RELATED WORK 

Text mining is the process of obtaining useful information from interesting patterns which are widely available on internet. 
The techniques used in text mining are obtained from information retrival, information extraction. It is also associated with the 

algorithms like knowledge discovery databases(KDD),data mining,  and machine learning techniques.  

By author[2]Twitter is a microbloging site, contains a large number of short length messages often called tweets. The content 

of messages vary from personal to public statements. The dataset  collected from twitter can be effectively used in opinion 

mining and sentiment analysis task. The collected data is then analysed and high level end user can generate reports in form of 

cumulative graphs, pie charts and tables. 

III SYSTEM FRMEWORK 

By author[3],In this they present a model which collects tweets from social networking sites.In this framework there are two 

layers, the data processing layer and sentiment analysis layer. Data processing layer deals with data collection and data mining. 

while sentiment analysis deals with to present the result of data mining. 

 

 

Figure1.Architecture of SAT using machine  learning algorithm[3] 

IV CONCLUSION 

This paper gives the overview of sentiment analysis, is a field of study that analyses the mood of public about a particular 

product or topic. which is a technique for detecting and extracting subjective information which is based on people’s opinion 

which is available on social networking sites. 
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